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SALES 

The results reported by Grupo Lamosa at the close of this year’s second quarter continue 

to reflect the slower pace of home remodeling and homebuilding activity, both in Mexico 

and in the various countries where the company operates.  In the first six months of the 

year, consolidated sales have totaled MXN16.49 billion, a 2% growth over the same period 

of 2023. 

 

Domestic sales in the first half of the year came to MXN9.68 billion, 59% of total sales and 2% 

lower than what was reported in the same period of last year. 

 

 

 

 

 

 

 

 

 

 

 

 

Figures in millions of nominal M exican Pesos. Figures may vary due to rounding. 

Income Statement 2 Q 2 Q YTD YTD

2023 2024 Var % 2023 2024 Var %

Net Sales 7,863 8,358 6% 16,163 16,489 2%

Cost of Sales 4,375 4,775 9% 9,022 9,477 5%

Gross Profit 3,488 3,583 3% 7,142 7,012 -2%

Gross Margin 44% 43% 44% 43%

Operating Expenses 2,063 2,225 8% 4,250 4,416 4%

Operating Income 1,422 1,333 -6% 2,934 2,519 -14%

Operating Margin 18% 16% 18% 15%

EBITDA 1,732 1,651 -5% 3,553 3,179 -11%

EBITDA Margin 22% 20% 22% 19%

Comprehensive Financing 

Result
-354 1,532 -533% -539 1,423

Net Income 1,219 -102 -108% 2,311 669 -71%

Net Margin 16% -1% 14% 4%

DEC JUN

2023 2024 Var %

Net Debt 15,336 16,718 9%

Net Debt / EBITDA1 2.5 2.7

Capex2 1,289 724 -44%

Figures calculated under IFRS.

1 EBITDA Last Twelve Months
2  Refers to year-to-date investments as of June

 Grupo Lamosa continued the process of integrating and consolidating the 

Baldocer acquisition made in 4Q-24. 
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Figures in millions of Mexican Pesos. Figures may vary due to rounding. Figures calculated under International Financial Reporting 

Standards. 

 

FOREIGN SALES 

Sales from Grupo Lamosa´s operations abroad in the first half of the year were MXN6.81 

billion, accounting for 41% of Group revenues and a 8% growth over the first half of 2023. 

This growth was driven by the incorporation of the Spanish company Baldocer in the fourth 

quarter of 2023. 

 

  

                    
 

 

 

PERFORMANCE PER BUSINESS SEGMENT 

The results of Grupo Lamosa's businesses at the end of the second quarter of the year are 

shown below.  
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Domestic Foreign

Jun-23 Jun-24 Var % Jun-23 Jun-24 Var % Jun-23 Jun-24 Var %

Sales 11,632 11,677 0% 4,531 4,812 6% 16,163 16,489 2%

EBIT 2,028 1,443 -29% 964 1,125 17% 2,934 2,519 -14%

Dep. & Amort. and Others 470 502 7% 100 109 9% 619 661 7%

EBITDA 2,499 1,944 -22% 1,064 1,234 16% 3,553 3,179 -11%

% 21% 17% 23% 26% 22% 19%

2Q-23 2Q-24 Var % 2Q-23 2Q-24 Var % 2Q-23 2Q-24 Var %

Sales 5,585 5,861 5% 2,278 2,497 10% 7,863 8,358 6%

EBIT 917 741 -19% 503 613 22% 1,422 1,333 -6%

Dep. & Amort. and Others 236 239 1% 50 53 5% 311 318 2%

EBITDA 1,153 980 -15% 553 665 20% 1,732 1,651 -5%

% 21% 17% 24% 27% 22% 20%

Wall and Floor Tiles Adhesives Total

Wall and Floor Tiles Adhesives Total
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San Pedro Garza García, Nuevo Leon, Mexico, July 26th, 2024. 

Grupo Lamosa announces its results related to the second quarter of 2024. 
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WALL AND FLOOR TILES 

In the floor and wall tile business, sales for the first six months of the year totaled MXN11.68 

billion, basically stable against the same period of last year. The business climate in the 

markets of the Americas and Europe was more complex and competitive in the first half of 

the year, marked by an oversupply of products and higher costs, among other factors. 

 

 

ADHESIVES 

Year-to-date sales for the adhesives business, which incorporates Fanosa, came to 

MXN4.81 billion, a 6% increase over the first half of 2023. 

 

 

OPERATING INCOME 

Operating income totaled MXN2.52 billion in the first half of 2024, 14% lower than in the 

same half of last year, and a margin of 15% of sales. Lower sales volume in the floor and 

wall tile business and an increase in the costs that had to be absorbed were the main 

reasons for the decline. 

 

EBITDA closed the year’s first half at MXN3.18 billion, 11% lower than in the first half of 2023 

and 19% of sales. 
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COMPREHENSIVE FINANCING RESULT 

Comprehensive financing result in this period had a considerable impact on results, turning 

around from an income of MXN539 million in the first half of 2023 to an expense of MXN1.42 

billion in the same period of 2024. This result was influenced by the incorporation of debt 

taken on to finance the Baldocer acquisition, which raised interest expense, and the 

Mexican peso’s 9% devaluation against the US dollar, which resulted in foreign-exchange 

losses of MXN762 million in the first six months of the year, compared to an FX gain of 

MXN848 million at the close of June 2023. 

 

 

NET INCOME 

Net income was MXN669 million in the first half of 2024, 71% lower than in the same period 

of 2023, and a net margin of 4% of sales. The result shows the impact of lower operating 

income and the sharp rise in comprehensive financing cost. 

 

 
 

          
 
  

           

 

 
 
 
 

FINANCIAL PERFORMANCE 

One significant achievement in the second quarter of the year was the refinancing of 18% 

of the company’s bank debt for an amount equivalent to USD150 million.  Among the 

benefits of this rollover was an extension of the average life of the debt, and optimized 

maturity profile and a sharp reduction in payments due in the next 2.5 years. 

 

In the second quarter of the year, Grupo Lamosa conducted a risk rating exercise with 

Moody’s Local Mexico, obtaining a favorable long-term rating of “AA+.mx” on the local 

scale. This rating is consistent with our current high credit ratings like the “HR AAA” we 

received from HR Ratings. 

 
 

Net Comprehensive 

Financing Cost
YTD YTD

2Q-23 2Q-24 Var %

Net Financial Expense 262 682 160%

Exchange (Gain) Loss -848 762

Others 47 -21
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Grupo Lamosa invested MXN724 million in the first half of the year, primarily in upkeep and 

technological upgrades to its production plants. 

 

At the close of the first half of the year, Grupo Lamosa’s net debt was affected by the 

afore-mentioned devaluation of the peso, rising to MXN16.72 billion, up 9% from the 

MXN15.34 billion reported at the close of December 2023. 

 

 

 
 

Despite the slower pace of growth for the company, Grupo Lamosa´s strategy of 

expansion and diversification in recent years has allowed it to better face the complexities 

of the business climate with an appropriate business portfolio and an offering of high-value 

products. 
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59% 

Moisés Benavides  

Investor Relations LAMOSA 

Tel: (0181) 8047-4231 

moises.benavides@lamosa.com 

 

Ana Martínez  
 
Grayling 

Tel: (0155) 5446-7482 

ana@grayling.com 
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