Financial

highlights

Figures expressed in millions of current pesos

RESULTS' 2016 2017 VAR %
Net Sales? 13,619 17,971 32
Foreign sales® 2,916 6,042 107
Foreign sales / Net sales 21% 34%

Operating income 2,392 2,804 17
Operating income / Net sales 18% 16%

Comprehensive financing cost 1,115 455 (59)
Consolidated net income 633 1,677 165

FINANCIAL POSITION

Total assets 22,906 23,099 1
Total liabilities 15,680 14,442 (8)
Stockholders’ equity 7,226 8,658 20
Book value per share* 18.7 22.4 20
CASH FLOW

EBITDA>® 3,070 3,619 18
Capital expenditures 1,637 440 (73)
NUMBER OF EMPLOYEES

Total personnel 7,003 6,762 (3)

In accordance with applicable International Financial Reporting Standards.

The operations of Cerdmica San Lorenzo were incorporated as of the fourth quarter of 2016.
Includes sales of subsidiaries in foreign markets and export sales from Mexico.

On a total of 385.8 million shares.

Operating income plus depreciation and amortization and other virtual items. The 2017 figures include
$390 million pesos corresponding to non-recurring expenses for the closing of two plants in Argentina.
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- For purposes of comparison and according to International Financial Reporting Standards, the figures exclude the operations
of Sanitaryware, a business that was divested in 2015.

- The operations of Cerdmica San Lorenzo were incorporated as of the fourth quarter of 2016.

2017 EBITDA includes $390 million pesos corresponding to non-recurring expenses for the closing of two plants in Argentina.
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In 2017, Grupo Lamosa continued to
focus on successfully implementing its
strategy of growth and differentiation,
which positively affected operating and

financial performance.

Despite the challenging environment of the
year, with slow economic growth and significant
increases in inflation and the price of some
important feedstocks, Grupo Lamosa was able
to capitalize on market opportunities, not only

in Mexico, but also abroad. As a result, the past
years’ growth rate was maintained, consolidating
the position of the company’s products across its
different markets.

Revenue expansion in the company’s different
business segments and the incorporation of
Ceramica San Lorenzo in South America during
2017 produced record annual sales of $17,971
million pesos, a year-over-year growth of 32%.

An appropriate and timely implementation of
the company’s plan to leverage synergies, in
combination with the integration of Cerédmica
San Lorenzo, drove annual results. Moreover,
the successful incorporation of the operations
of the South American company during the
year enabled the identification of synergies in
operating and commercial areas, as well as in
logistics and sourcing. Thus, Grupo Lamosa’s
2017 operating income was $2,804 million pesos,
17% above the previous year, while EBITDA was
$3,619 million pesos, 18% more than in 2016.
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Initiatives to enhance brand

value and develop sysltems lo
tdentify consumer needs were
implemented during the year.

Sy TR

Because of Grupo Lamosa's expansion across

the American continent, today one third of the
company'’s operations are in countries outside
Mexico. The reduced dependence on a single
country and diversified income streams create a
solid platform that will continue to promote growth.

During the year, all Grupo Lamosa businesses made
great efforts to maintain their close contact with the
customer, enhance the value of their brands and
develop systems to better identify consumer needs.
The initiatives implemented ensure that they can
react quickly and effectively with new and amazing
products and designs that tip the balance favorably
in purchasing decisions.

The company’s 2017 results once again confirm its
leadership, the effectiveness of its growth strategy
and its capacity to successfully incorporate the
operations of acquired companies. All of this will
continue creating value for stockholders.

Grupo Lamosa would once again like to express
its appreciation for the trust of its stockholders,
the commitment of its people, and the support
of creditors, suppliers, distributers, customers
and friends.

Federico Toussaint Elosua

Chairman of the Board
and Chief Executive Officer




Because of the widespread use of new technologies, the
ceramic tile industry has changed significantly over the
past few years. Product life cycles are notably shorter and
fashion plays an increasingly important role.

Continuous

Amazement




Grupo Lamosa has sel up
systems lo identify trends and
study consumer preferences in
order to react rapidly with new,
innovative products.

In reality, the ceramic tile industry has become
a consumer products sector where the capacity
to amaze the market with new solutions is a key
differentiator. Grupo Lamosa has focused on
developing just that.

Supported by multidisciplinary R&D and design
teams, the company has set up mechanisms to
identify trends, study consumer preferences in
domestic and foreign markets, and react rapidly with
new products. In fact, today’s industry is so dynamic
that currently a quarter of the value-added product
portfolio is renewed every year.

Moreover, in coordination with the distributor
network, Grupo Lamosa has developed specific
systems for the tile and adhesives sales forces,
providing them with in-depth information on
customers, consumers and product lines in order to
offer solutions that amaze, over and over again!



Positioning Grupo Lamosa brands at the top of
consumers’ minds was particularly important in 2017,
producing outstanding results and representing one

of our most important differentiating factors.
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The markel shares of the three
brands of our Wall and Floor
Tiles Business in Mexico,
Firenze, Lamosa and Porcelanile,
grew significantly during the year.

The market shares of the three brands of our Wall
and Floor Tiles Business in Mexico, Firenze, Lamosa
and Porcelanite, grew significantly during the

year, driven by efforts to renew brand images and
position them clearly and distinctively.

San Lorenzo and Cordillera, Lamosa tile brands in
South America, have been widely recognized for
many years and command solid market positions.
The company will leverage their renown to continue
increasing their penetration in Argentina, Chile,
Colombia and Peru, where they already have a
significant market presence.

In Mexico, Firenze has made an extraordinary effort
to come closer to an important segment of its key
clients: architects and builders who have been
amazed to find products that they didn't know
about and that compete with the world’s most
outstanding offerings.

The Adhesives Business continues to enhance

its strategic position in Mexico by developing
differentiated products with specific properties for
each particular application. As well as a diversified
portfolio of adhesives, it offers waterproofing
materials and specialized mortars, complementing
its high value solutions for building professionals.




Assuring the very best value across all our products
and services is just one more of the many factors

that differentiate Grupo Lamosa.
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Greater added value for our
customers translales inlo the
generation of value for our company.

Significant investments in technology have placed our
ceramic products at the forefront of the international
marketplace. Our high-end ceramic tiles boast large
formats and a wide range of decorations and textures,
unique properties, new specialized uses and a quality
equaling the very best European brands. These
investments have also enabled the development

of value added products in the mid-range and high
volume lines, further diversifying product offerings with
attractive, innovative options.

ALAGUA

rate of change, being a local producer in the Mexican [—l Fachadas

market is an additional differentiator that gives Grupo N

In addition to the systems the company has developed
to leverage the industry’'s growing complexity and

Lamosa a significant competitive advantage. It means
that building professionals and end consumers can
count on the availability and consistency of the products
they select, regardless of changing conditions in
foreign markets.
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In parallel, the company’s South American operations
have expanded its geographic coverage, enabling it

to serve the different markets better and leverage the
synergies that are being identified in areas such as
distribution and logistics, and the production processes.

All these factors have contributed to consolidating
Grupo Lamosa'’s leadership position and increasing its
market presence. Enhanced added value for customers
translates into the generation of value for the company
and its stockholders.




Having become a company with extensive scope across the
Americas is also an important differentiator. The size and capacity
of our operations represent a unique platform to extend our

footprint to regions with great growth potential.

Momentum

for Growth




Currently, one third of Grupo
Lamosa’s operations are oulside
Mezxico, diversifying revenue
streams and risk.
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It is now one year since Grupo Lamosa acquired
Cerémica San Lorenzo and it has been a very
satisfactory experience, producing better results
than originally anticipated. 2017 was a year for
identifying best practices on a local level and
integrating them into a new Grupo Lamosa
corporate culture. Moreover, the company has A J pi R
already begun to take advantage of synergies, - " -~
improging Sca)perations, making 2 numger ogf I[”I" .‘?QRHJLL:RA
processes more efficient, and enabling the leverage Tr—
of the advantages that each country offers because =
of its geographic position and market composition. r——
This strategy will guide us in the years to come.
Currently, one third of Grupo Lamosa’s operations
are located outside Mexico, diversifying revenue
streams and risk. We plan to gradually grow this
expansion rate. On a world level, the ceramic
building products sector is atomized into a large
number of companies, which represents a great
opportunity for consolidation for the company.

Grupo Lamosa will strengthen the significant
differentiators with which it currently operates:
closeness to the customer, strategic brand
positioning, products with added value, and
momentum resulting from great size, scope and
strength, to capitalize on the opportunities that will
surely appear in the immediate future.
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Wall and Floor Tiles

The Wall and Floor Tiles
Business’s growth rate
continued during 2017 and
Net Salos it performed beller than the
(millions ofpesod Mexican industry as a whole.
Annual 2017 sales totaled
314,201 mullion pesos, a year-
over-year increase of 40%.

+40%

10,165

16 17

The business’s positive results were achieved
despite a complicated business environment, where
uncertainty and foreign exchange rate volatility
resulted in a perceptible slowdown in the Mexican
construction industry, particularly during the second
half of the year.

The segment’s 2017 growth was driven by the more
than $140 million dollars invested over the past
three years to enhance production capacity and
technology and to adapt the product mix to new
market trends and current consumer demands.
Annual results were also positively impacted by the
successful integration of Ceramica San Lorenzo.
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The business’s South American operations similarly
faced a complex environment, with most markets
posting economic growth below that of previous
years. However, operations in countries such as
Colombia and Peru performed well, despite being
affected by political issues and natural phenomena.
In Chile and Argentina, results recovered gradually
during the year, mainly reflecting the company’s plan
to leverage synergies. For example, in Argentina,
production was transferred and concentrated in
two of the four previously operating plants, thereby
growing efficiency in the nation.

In 2017, the Wall and Floor Tiles Business continued
to implement important initiatives in the American
continent in order to continue enhancing product
positioning and brand value across all its markets.

In Mexico, the segment partnered with the
distribution network to introduce programs to

come even closer to the end consumer. An example
of such efforts was the establishment of the first
edition (2017) of the National Firenze Entremuros
Prize, presented in a ceremony in Mexico City in the
third quarter of the year. The award was instituted

to foster domestic talent by recognizing the best
Mexican architects and their works, and promote the
use of high value added porcelain products.

During the year, the Wall and Floor Tiles Business
continued to participate in both domestic and
international fairs and exhibitions. In the second
quarter of the year, it took part in Expo Coverings in
the city of Orlando, Florida, and was designated “Best
in the Show” for the seventh consecutive year. This
recognition of product design and presentation is one
of the main awards of the event, which is the largest
coverings show in North America and one of the

most important worldwide. In 2017, more than 1,100
companies from 90 different countries took part.

The business also participated in Expo CIHAC in
Mexico City during the fourth quarter of the year,
capitalizing on the opportunity to present the new
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2018 product lines. Launches included Ellier marble
porcelain tile marketed under the Lamosa brand,
with a contemporary style ideal for interior floors
and walls, and sizes up to 60 by 90 centimeters. In
addition, Grupo Lamosa’s premium Firenze brand
rolled out its Cardinal Collection, inspired by the
four cardinal points, in four different marble finishes
and sizes of up to 60 by 120 centimeters.

Without doubt, one of the segment’s most
important achievements in 2017, carried out as a
result of the recent acquisition of Ceramica San
Lorenzo, was the implementation of initiatives to
create a new organizational culture, combining best
practices in Mexico and the other nations where it
operates. This produced outstanding results in a
relatively short time.

Growth perspectives for the Wall and Floor Tiles
Business are currently favorable, both in Mexico and
abroad. Going forward, the segment will leverage its
strength and new size, characteristics that underpin
its position as a regional presence across the
Americas and a consolidating agent in the industry,
to take full advantage of market opportunities.
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Adheswes

The year of 2017 was challenging
for the Adhestwes Business, largely
because of the uncertainty arising
from the election results in the
United Stales and the beqinning
of the renegotiation of the North
American Free Trade Agreement.

The segment also faced significant increases in

the price of some of its main feedstocks, such as
gasoline and cement, with the latter even undergoing
percentage price hikes in the double digits.

Despite slow industry growth and keen market
competition, the Adhesives Business's operating
results grew solidly in 2017, with annual sales
totaling $3,753 million pesos, 9% above 2016.

In order to maintain and assure the company'’s
competitiveness, during the year the segment
implemented initiatives to continue optimizing its
cost structure and enhancing product quality. The
resulting high-performance products and superior
service are variables that clearly distinguish Grupo
Lamosa as the market benchmark.



A significant achievement of 2017 was the
consolidation of the business’'s commercial structure
and management across Mexico, in order to
enhance customer service. For example, systems
and tools to give the sales force real-time, in-

field information were introduced to improve the
segment’s commercial responsiveness and thereby
benefit the customer.

Throughout the year, the Crest Evoca and Proyecta
Perdura programs were continued, enhancing
relationships with outstanding architects and
construction companies across domestic markets.
The Adhesives Business also organized a large
number of events and presentations in Mexico's
main cities. With the participation of more than 900
building professionals, these initiatives provided a
platform to promote the segment’s products and
explain their performance.

In order to continue promoting its different-brand
products, the Adhesives Business took part in

fairs and exhibitions both in Mexico and abroad,
including: Expo Coverings in Orlando, Florida, in
the second quarter of the year; and Expo CIHAC in
Mexico City in the second half of the year.

New and innovative products launched in 2017
included the high performance spray adhesive
Admaster Niasa, ideal for installing surface panels
on the walls and ceilings of new buildings and
remodeling projects. With a wide range of benefits,
it is fast and easy to use, clean and waste-free.

During the year, the segment continued its efforts to
come ever closer to installers by offering workshops
and seminars across Mexico, such as Installer Day in
Mexico City during the second quarter of the year.
More than 2,000 professionals took advantage of
this opportunity.

Some of the Adhesives Business’s most significant
events in 2017 were the celebration of the 60
anniversary of the launch of Crest, and the 50"

CREST
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anniversaries of the Perdura and Niasa brands. The
segment’s more than half a century of experience in
the construction industry serves to underscore the
quality of its products.

The Adhesives Business will face significant strategic
challenges in the future. However, its ability to
continue leveraging opportunities in Mexico and
expanding in foreign markets will, without doubt,
open up major avenues of growth in the short and
medium term.
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Performance

Grupo Lamosa’s financial capacity over the past
years has been one of the key factors behind its
strategy of organic and inorganic growth.

The increase in 2017 operating results and
enhanced capacity to generate cash flow during
the year enabled the company to continue its
investment plan and reduce leverage.

Total capital expenditures during 2017 amounted
to $440 million pesos, mainly for operating needs.
Net debt totaled $7,873 million pesos, 16% below
the net debt of $9,339 million as of yearend 2016.
Leverage in terms of net debt to EBITDA was

2.0 times, comparing favorably to the 2.8 times
posted at the close of the previous year.

One of the outstanding achievements of 2017
was, without doubt, the incorporation of the
operations of Ceramica San Lorenzo in South
America, in accordance with the company’s
predetermined plan. Capitalizing on promised

Net Debt
(millions of pesos)

3,568
162%
P339
(16%)
7,873

(1%)

2.8

X
o
QY

_._

Net Debt /
EBITDA

Dec. 13 Dec.'14 Dec.’'15 Dec.’'16 Dec. 17
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synergies, even surpassing the original estimate,
had a positive impact on the company’s results.

In 2017, Grupo Lamosa continued to take part in

the Mexican Stock Exchange’s Independent Analyst
Program and made a concerted effort to come
closer to, and communicate better with, the financial
community, in order to enhance the coverage and
analysis of the company, thereby benefitting current
and potential investors in Mexico and abroad.

The price of Grupo Lamosa shares rose 9.9% during
the year, more than the Mexican Stock Market
Share Price Index (IPC).

The company paid its stockholders a cash dividend
of $0.60 pesos per share during the second quarter
of 2017. This distribution was 50% above that of the

previous year.

Grupo Lamosa made no transactions with the
shares representing its capital stock in 2017.
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Governance

During the year, Grupo Lamosa made a great
effort to continue assuring the implementation
of best practices in corporate governance across
the organization, abiding by applicable stock
market rules and regulations and following the
recommendations of the Code of Best Corporate
Practices issued by the Mexican Business
Coordinating Council (Consejo Coordinador
Empresarial, CCE).

The company observed all the legal requirements
to which it is subject as a consequence of listing its
shares on the Mexican Stock Exchange, reaching
100% compliance with its disclosure of information
according to the Mexican National Banking and
Securities Commission’s verification mechanisms.

The acquisition of Ceramica San Lorenzo in South
America at the end of 2016 represented a significant
challenge with regard to the training of its workforce
in the company’s Code of Ethics.

During the first quarter of the year, Internal Auditing
sent working teams to each of the South American
countries where the company operates, offering
training workshops with practical cases related to
the contents of the Lamosa Code of Ethics. Later,
starting in the second quarter, the Transparency Line
was deployed in the region, helping to assure the
implementation of Grupo Lamosa’s values and best
corporate practices.

Members of the Audit Committee

CARLOS ZAMBRANO PLANT
Chairman

EDUARDO PADILLA SILVA
EDUARDO GARZA T FERNANDEZ
MAXIMINO JOSE MICHEL GONZALEZ

Members of the Corporate Practices Committee

EDUARDO ELIZONDO BARRAGAN
Chairman

BERNARDO ELOSUA ROBLES
ARMANDO GARZA SADA
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Our Commitment to

Suslatnabilily

Message from the CEO:

The integration of the operations of Ceramica San
Lorenzo in 2017 represented a significant challenge
for Grupo Lamosa. However, the dispersion of its
operations in different countries, such as Colombia,
Peru, Argentina and Chile, each with its own culture
and regulations, gave the company the opportunity
to identify diverse sustainable activities, enriching
and benefiting it with best practices in economic,
social and environmental issues.

Throughout the year, Grupo Lamosa took advantage
of valuable learning experiences and different ways
of doing things, creating a new, more diverse and
multicultural Lamosa culture. Being a multinational

Christmas gathering organized by
the Sopé Plant in Colombia

company, with a significant presence across the
Americas, has enabled a number of projects

and activities in the neighboring communities,
increasing the impact and scope of the company’s
sustainability objectives.

Grupo Lamosa reaffirms the commitment it
acquired when it voluntarily agreed to adhere

to the principles of the United Nations Global
Compact. It will continue implementing actions to
promote social responsibility and fight corruption
in all its businesses, while promoting human and
labor rights, as well as sustainable practices that
benefit the environment.




+ 6,700

direct jobs.

+$950 .o.c.o.o:

million dollars
in sales during
the year.

29

Production Centers
across the American

Conlinent.

Grupo Lamosa boasts a
diverse labor force and
uses cultural dwersity

as a key facltor for
development and growth.

+125

® years serving lhe
® construction industry.
®
& Investment in
.......’ research and
00000 development of new
...'..... products.
..‘...... ® Portfolio with
8 s environmenlally
(S friendly product lines.
(L
000 One of the world’s

largest and most
modern ceramic
manufacturers.
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Action

Areas

ECONOMIC DEVELOPMENT

Business model, product and process innovation
Economic value creation

Local supplier development

Investment in the community

SOCIAL DEVELOPMENT

Quality of life for associates and their families
Respect for human rights and diversity
Anti-corruption actions

Social investment

ENVIRONMENTAL DEVELOPMENT
Innovation

Energy

Water

Emissions reduction

Product recovery
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STAKEHOLDERS

Stockholders/Investors Customers

« Stockholders’ Assembly » Focus groups

* Investor relations area * Transparency line

e Transparency line * Visits of commercial advisors
e Meetings with analysts * Internet page

» Reports on results

Community Government

e Transparency line e Participation in meetings

» Donations program and forums on relevant

« Dialog with neighbors topics

 Volunteer projects * Relations with government
entities

e Plant visits
» Work experience
opportunities for students

Suppliers

e Labor climate evaluation e Transparency line
e Transparency line
e Development plans

e Signing of agreements and
clauses protecting human
rights and promoting
sustainability

e Development of local
suppliers and SMEs
(Small and Medium-sized
Enterprises)

Communication media

e Agreements for research e Press conferences

¢ Participation in interviews
and reports




Feconomue

Development

SOURCING

In 2017, the company continued to promote new
alternatives for sourcing its businesses’ different raw
material inputs. Additionally, in an effort to drive the
economies of its neighboring communities, during
the year it incorporated new suppliers of products
such as clays and pallets.

Grupo Lamosa is a highly competitive market player
so, during the year, it continued to encourage

SME suppliers to take part in professionalization
programs, such as those of the Competitiveness
Center of Mexico (CCMX) and other organizations
and institutions with similar goals. SME suppliers
received specialized guidance, helping them

to identify and capitalize on different areas of
opportunity and to establish improvement plans,
obtaining short-term benefits and results.

Grupo Lamosa continued

to encourage Small and
Medium-sized Enlerprise
(SME) suppliers to take part in

professtonalizalion programs.

Diploma course in 3 Generation Commercial
Intelligence at the Querétaro Porcelanite Plant

2015 2016 2017 Main Topics
Diploma 5 11 26 Organizational culture, strategy,
courses planning and innovation.
Advisory 35 42 42 Administration, markets, finance,
services business operating processes and

human resources.
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Social

Development

HEALTH AND SAFETY

Grupo Lamosa prioritizes the health and safety of its
people, continuously promoting a culture of sickness
and accident prevention, and dedicating special
attention and resources to looking after the physical
wellbeing of its associates.

In 2017, the Grupo Lamosa plants and offices held
safety events, including simulations and activities
mainly related to health.

+ 170 events
related to health
and safely.

TRAINING

Training is a key factor for Grupo Lamosa since, in
addition to motivating and enriching the technical
and professional formation of its personnel, it
increases productivity, generating competitive
advantages for the organization. During 2017, the
company promoted learning in specific areas of
knowledge, growing employees’ competencies

in order to enhance their performance in the
workplace. Of the total training hours imparted and
recorded in 2017, 40% correspond to Cerdmica San
Lorenzo in South America.

2015 2016 2017
Hours of training 61,040 6550356828

Amount invested
(millions of pesos) $6.1 $7.9 $7.5

Installers Club in Cordillera, Chile
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DIVERSITY

Today, Grupo Lamosa has a highly diverse labor
force, including personnel in the different countries
where it has tile and adhesives operations, such
as Mexico, the United States, Guatemala, Chile,
Colombia, Peru and Argentina. This multicultural
make up is very valuable because it enables the
exchange of new ideas from different points of
view and contributes to efficiency enhancement
and improved organizational performance. It is
important to note that the company operates with
policies that promote diversity and an inclusive
environment, where everyone is valued for his/
her own talents and competencies, regardless of
gender, race, nationality or personal beliefs.

Sopo Plant in Colombia

2017 2016 2015

Non-unionized Unionized Total Total Total
Total 2,869 e 6,762 7,003 4,663
Sex
Male 2519 3,548 5,867 5,740 3,900
Female 550 345 895 1,263 763
Age range (years)
Less than 20 3 52 55 41 21
20-29 633 1,098 731 1,645 HO93
30-39 017 1,452 2,469 2,910 1,867
40-49 851 5.3 1,764 1,708 12209
50-59 334 342 673 652 445
More than 60 34 36 70 47 28
Nationality
Mexican 2,264 29 5,061 5,001 4,651
Other 605 1,096 1,701 2,002 12
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CORRUPTION

In 2017, Grupo Lamosa continued to promote a
culture of legality among its personnel, fostering
the values contained in its Code of Ethics, such

as responsibility and honesty. Through the
Transparency Line and the Ethics Committee, the
company has shown zero tolerance for corruption,
analyzing and resolving all complaints received. In
this way, Grupo Lamosa is adhering to the Principles
of the United Nations Global Compact.

Resolved
complaints related
to corruption

Complaints
resolved through
the Transparency

Line
2015 60 20
2016 96 3
2017 el 44

"Hagédmoslo Bien"” cultural program
on Legality at the Corporate Offices
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HUMAN RIGHTS

Group Lamosa respects, protects and promotes
the human rights of its people, guaranteeing that
their activities are carried out in accordance with
company policies and the laws of every country
where we operate.

In 2017, the Internal Auditing Department
implemented an intensive training program in the
Grupo Lamosa Code of Ethics for the associates
of Cerdmica San Lorenzo in Peru, Argentina,
Colombia and Chile. Satisfactory results were
obtained with the standardizing of practices and
people’s knowledge of the values and ethical
standards that govern all the company’s activities.

Code of Ethics training at Ceramica San Lorenzo in Argentina




Personnel of the San Luis
Potosi Plant vising the Mexican

Association for Helping
Children with Cancer

SOCIAL INVESTMENT

AND VOLUNTEER PROGRAMS

All Grupo Lamosa businesses carried out activities
related to social investment and volunteer programs
for the benefit of communities neighboring their
offices and production centers. Company personnel

generously took part in the volunteer programs,
becoming agents of change as they participated directly
and, on many occasions, with their families, in activities
to support their communities and the environment.

Some of the activities the different Lamosa business units carried out are shown below:

COUNTRY BUSINESS PLANT / OFFICES RROYEET ACTIVITIES
Mexico Adhesives Chihuahua Improvements Plant personnel working to improve and waterproof the El
Crest Plant to an old Bocado del Pobre old people’s home.
people’s home
Mexico Adhesives Perdura Plant, Improvements Maintenance, vegetation trimming and reforestation of land
Ledn, Guanajuato  to green areas around the plant.
Mexico Tiles San Luis Potosi Support for, Plant personnel spending time with and donating blood to
Plant and visit to, a support children from the Mexican Association for Helping
rehabilitation Children with Cancer (AMANC).
institute
Mexico Tiles Kerédmica Plant, Improvements Plant personnel painting the buildings and maintaining the
Tlaxcala to a municipal gardens at the Fernando Montes de Oca School in Tlaxcala.
school
Mexico Tiles Pavillion Plant, Visit to a Plant personnel visiting and handing out toys at the
Tlaxcala rehabilitation Tlaxcaltecan Institute for the Handicapped.
institute
Colombia  Tiles Sopd Plant Christmas party Plant personnel organizing a Christmas party with activities,
lunch and transportation for children who live in the areas
around the raw materials mines.
Guatemala Adhesives Tecnocreto Plant, Handing out Plant personnel handing out educational materials and
Guatemala City of educational spending time with the children of the Caserio El Copalar
materials at a Rural Mixed School in the village of El Guachipilin, Jutiapa.
rural school
Peru Tiles Lurin Plant, Lima Improvements Plant personnel making electrical improvements, doing the
District to a school garden, painting and coating at the San Martin 7040 School

in the center of the El Guayabo rural town in Pachacamac.
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Keramika Plant personnel making improvements to the Fernando Montes Lurin Plant personnel making improvements to the San Martin School in
de Oca School the rural town of El Guayabo, Pachacamac, in Peru




FEnvironmental

ENERGY, WATER AND CO, EMISSIONS

Grupo Lamosa firmly believes that it is very
important to implement initiatives and carry

out actions to care for the environment. During
2017, the company took part in developing

the NMX standard for sustainable ceramic tiles
and adhesives in partnership with the Mexican
National Standardization and Certification Body for
Construction and Building (ONNCCE). This is an
official organization dedicated to standardization,
certification and verification, with the objective of
contributing to improving the quality of products,
processes, systems and services related to the
construction industry.

During the year, Grupo Lamosa implemented
initiatives to improve protected natural regions that
had in some way been compromised. For example,
personnel from the Niasa Adhesives Plant in
Guadalajara took part in the reforestation of the La
Primavera Forest in the state of Jalisco, which forest
fires had recently damaged.

In order to continue contributing to the conservation

and care of water, throughout 2017 the company
continued its annual battery collection campaign,
ensuring the adequate confinement of recovered
materials. Employees and workers from the offices
and production centers in the state of Nuevo Ledn
took part in this campaign.

Development

PRODUCT RECOVERY

In 2017, the company continued to assure the
correct management of waste from the operations
of all its businesses, in accordance with the internal
control practices and procedures established for
confining and recording recoverable materials.

With the incorporation of Cerdmica San Lorenzo,
practices for managing and recording such materials
were standardized, which was one of the company’s
sustainable objectives.

2015 2016 2017
Wood 15207, 2 SES A QI8 opi 22881947
Cardboard/Paper OB a2 S22 5P 37 6 s 815378 95
Metal 738 IS8R 3611576185 el i 1787544
Plastics 268,432 209,602 199,556
Other 26,269 118,284 46,688
Total material
recovered in Kg. 3,236,783 4,581,816 4,867,627

Year Batteries Environmental impact
recovered (millions of liters of

water* not polluted)

2015 4,696 784
2016 4,087 683
2017 3,348 559

* Estimation based on the assumption that one alkaline
battery pollutes 167 thousand liters of water.

Battery-collection campaign, Monterrey Tile Plant
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Board of

Directors

FEDERICO TOUSSAINT ELOSUA
Chairman of the Board and

Chief Executive Officer of Grupo Lamosa
Member since 1989

Related

BERNARDO ELOSUA ROBLES
Independent Consultant
Member since 1993

Related

Corporate Practices Committee

GUILLERMO BARRAGAN ELOSUA
CEO of Hidrobart

Member since 1993

Related

JAVIER SAAVEDRA VALDES
Professional Painter
Member since 1998
Related

JOSE MANUEL VALVERDE VALDES
Independent Consultant

Member since 1998

Related

ANDRES BERNARDO ELOSUA GONZALEZ
CEOQO of Lafon Launay Cosmetics

Member since 2007

Related

EDUARDO ELIZONDO BARRAGAN
Chairman of the Board and CEO

of CRIOTEC and Subsidiaries
Member since 1992

Independent

Corporate Practices Committee
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ARMANDO GARZA SADA

Chairman of the Board of Grupo ALFA
Member since 1997

Independent

Corporate Practices Committee

CARLOS ZAMBRANO PLANT
Consultant

Member since 1991
Independent

Audit Committee

EDUARDO PADILLA SILVA
CEO of FEMSA

Member since 2004
Independent

Audit Committee

EDUARDO GARZA T FERNANDEZ

Chairman of the Board of Grupo Frisa Industrias
Member since 2012

Independent

Audit Committee

MAXIMINO JOSE MICHEL GONZALEZ
CEO of 3H Capital Corporate Services
Member since 2009

Independent

Audit Committee

The assignation of Related and Independent is
according to the Annual Ordinary Stockholders'’
Assembly of March 15, 2017.



Main Company

From left to right:

TOMAS LUIS GARZA DE LA GARZA

JULIO RAFAEL VARGAS QUINTANILLA

FEDERICO TOUSSAINT ELOSUA

JORGE MANUEL ALDAPE LUENGAS

SERGIO NARVAEZ GARZA
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Audit Commullee Report

February 23, 2018

To the Board of Directors of Grupo Lamosa, S.A.B. de C.V. (“the Company”)

As Chairman of the Audit Committee, | would like 6. We reviewed the survey and report on the
to present to you the report on this Committee’s operations of the Grupo Lamosa Transparency
activities in relation to the financial year ended Line, ensuring that the cases received are being
December 31, 2017, pursuant to Company Statutes treated in accordance with the principles set out
and the current Law: in the Company’s Code of Ethics.
1. We reviewed the reports of the external auditor 7. During the year, nothing worthy of note was
and on the results of the internal audit for the observed with regard to the accounting, internal
year of 2017. controls, or internal and external auditing, nor
were there any complaints relating to irregularities
2. To date, this Committee has no knowledge on the part of Management. In the opinion of
of any incompliance with the operating and this Committee, the Company continues to make
accounting guidelines and policies of the significant progress with its corporate governance
Company and its Subsidiaries. and internal control systems.
3. This Committee has met with the representative 8. This Committee gave the Board of Directors a
of the firm of external auditors and evaluated favorable opinion on the Annual Report of the
the performance both of the firm and the auditor Chief Executive Officer and on the report on
responsible therefor. The firm is responsible operations and activities in which the Board was
for expressing an opinion on the fairness involved, corresponding to the fiscal year of 2017.
of the Company’s financial statements and
their compliance with International Financial 9. On the basis of the external auditors’ report, this

Reporting Standards. At the current time, we
believe the performance of the firm and its
auditors to be satisfactory.

4. This Committee reviewed and authorized
payment for auditing and additional services to
be supplied by the firm of external auditors that
provides services to Grupo Lamosa.

5. We reviewed the status of the Wall and Floor
Tiles Business's investment in inventories and
accounts receivable.

Committee believes that the accounting and
information policies and criteria followed by the
Company are adequate and sufficient, and have
been applied consistently in the information
presented by the Chief Executive Officer and
by the Board of Directors, reflecting fairly the
Company’s financial position and results.

CARLOS ZAMBRANO PLANT
Chairman




Corporale Practices Commullee Reporl

February 23, 2018
To the Board of Directors of Grupo Lamosa, S.A.B. de C.V. (“the Company”)

As Chairman of the Corporate Practices 1. We reviewed the previously defined goals, and
Committee, | would like to present to you the individual and Company performance during
report on this Committee’s activities in relation the year and made any observations on the

to the financial year ended December 31, 2017 performance of Company officers.

pursuant to Company Statutes and the current Law:

2. We reviewed the conditions and structure
used to determine the total salary and benefit
packages of the Chief Executive Officer and the
Company officers on the basis of market trends.

3. We reviewed the process for integrating
Cerémica San Lorenzo and the strategic benefits
of the acquisition and talent incorporation.

4. There were no transactions with related parties
during the year.

5. This Committee gave no authorization for any
board member, Company officer or person in
a position of command to take advantage of
business opportunities, either for themselves
or for third parties, that correspond to the
Company or its Subsidiaries, and is not aware
that the Board of Directors or any other
Committee has done so.

6. The Corporate Practices Committee will
continue carrying out all the actions necessary to
comply with the legal and statutory requirements
that govern it.

EDUARDO ELIZONDO BARRAGAN
Chairman
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